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We believe that pushing the conversation around inequality and 

representation to the forefront is the best way to incite change, and we’re 

glad to have you on board. We hope you can use this tool kit to start a 

dialogue with your community and share your thoughts, feelings, and 

action plans around diversifying the types of bodies we see in the media. 

To get your group started on Every Beautiful Body Day, here are some 

statistics to help you feel informed about the topic at hand.  
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IN MEDIA
BODIES

Of the 679 models featured on major 

fashion magazine covers in 2016, only 

six wore a size 12 or above.4

This year, of the 2,973 models that 

walked in New York’s spring runway 

shows, only 16 were plus-sized.5
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PLUS-SIZE
D I S C R I M I N A T I O N  &  U N C O N S C I O U S  

The e�ect of continually 

seeing just one “ideal” body 

type extends far beyond the 

world of fashion and media. 
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in our legal system:

In studies examining weight in the courtroom, plus-size defendants 

are often far more likely to be perceived as guilty than their 

straight-size counterparts.7 And plus-size plainti�s are more likely 

to be found at fault.7

in the workplace: 

Studies show women who are plus-size earn an average of $9,000 less 

than straight-size women. The heaviest women in one study earned 

$19,000 less than their straight-size peers.8

There are no federal laws that prohibit employers from discriminating 

based on weight.9 &10

Plus-size women tend to experience an even greater gender 

pay gap.8

Studies show that plus-size workers are often incorrectly perceived 

as less conscientious, less agreeable, less emotionally stable, less 

productive, lazy, and lacking in self-discipline.11

in our shopping malls:

65% of women agree that the retail industry ignores the needs 

of plus-size women,12  despite women's plus-size apparel being a 

$20 billion market opportunity.13

WE SEE PLUS-SIZE 
DISCRIMINATION...
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DISCUSSION QUESTIONS 

Even amongst the closest of friends, taking on topics like 

weight, discrimination, and bias can feel sensitive and 

intimidating. Below, we’ve compiled a list of optional 

thought-starter questions and ice-breaker activities to get 

the dialogue going at your meet-up.

A C T I V I T I E S :  

Ask your friends to bring some fashion magazines to your event. As a group, �ip through and take 

note of how many plus-size models you see. You can even use these images to create a collage or 

art project. 

Arrange a �eld trip to a local mall or shopping area. Take stock of the advertisements, sizing 

options, and placement of plus-size clothing sections.

If you’re bringing together a group of people who might not know each other, start by going around 

the circle and sharing your names, prefered language (gauge whether your group prefers terms like 

“plus,” “fat,” etc.), and any other relevant information. Take this time to remind your crew that 

active participation is by no means required. Some people are natural listeners.

•  What are a few ways to build a more body-positive community where you live?

•  What are some common phrases people should rethink if they want to be more body inclusive?

•  Should we get rid of the word “plus-size?” If so, what other words feel more appropriate to you?

•  How do you feel about shopping for clothing? 

•  What are tactful ways of addressing body-negative language in the workplace?

•  Have you experienced other people’s unconscious bias? 

•  How have you learned to correct this type of bias in your own thinking? 

•  When did you �rst notice a lack of plus-size representation on TV or in magazines?

•  How many household plus-size celebrities can you name as a group?

•  Who was the �rst plus-size celebrity you remember seeing?

•  What’s the best way to promote body positivity and inclusivity on a small scale?

•  What’s the best way to promote body positivity and inclusivity on a large scale?
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Now that you’ve gotten some 

ideas �owing, we want to help 

you take action. Below, �nd a 

few action plans! 

A C T I V A T I O N S :

1. Download a postcard from our 67% Project hub 
page (the same page from which you downloaded 
this resource guide) and tell your favorite media 
company or fashion brand that you’d like to see 
more representation from them. 

2. Tweet at @Re�nery29 and tell us your plans. 
We’d love to work together. 

3. Engage with your social media circles. Snap a 
photo of your group and include the hashtag 
#SeeThe67. 
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